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INTRODUCTION



MARKETING 
STRATEGY

This marketing strategy will look at how 
to position them in the market

Identify their target audience

Build a social media profile

Build a fanbase



BUILDING A 
FOUNDATION

Build a 
website 

and social 
media

Build 
fanbase

1000 true 
fans

Fans that 
buy into 
an act



COMPARATIVE 
ANALYISIS

The Prodigy

The Streets

The Manor

N.E.R.D



FACEBOOK 
INSIGHTS

71% students

52% male

48% single

24% in sales

23% & entertainment sport and media 
roles



BE SEEN BE HEARD

• Disruptive marketing

• Festival Guerilla Tactics

• Street team
• Cut through the white noise 

of digital



DEEPER 
ENGAGEMENT



CHEEKY NANDO’S 



INTRIGUE & MYSTERY
• Who are Dogz or Godz?

• Poster campaign

• Creating intrigue
• #WhoAreDogzOrGodz



NO DIGGITY

• Shoot video

• Preparing for ‘No Diggity’ single 
release

• Social media calender

• Release official debut single



NATIONAL & 
INTERNATIONAL



BUDGET

Category of expenditure Amount
Starstorm PR £1000 per month, for 6 months 6,000.00     
Prime Pixels social media management £400 per month 12 months 4,800.00     
instagram & Facebook ads £100 per month 12 months 1,200.00     
soundsystem van hire £500 X 8 4,000.00     
Street team 2 girls £100 per day 9 days 1,800.00     
Nando's dinner £500 500.00        
Posters and flyers & distribution £500 500.00        
Micro influencer marketing £500 2,000.00     
Marketing consulting fee - Karl Gordon 4,000.00     
Total marketing spend 24,800.00   



THANKS


